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Prelusion is a set of pre-orientation programs offered through the OFYE to help students jump 
start their Lehigh experience. Topics, learning outcomes, and itineraries vary greatly between 
the 11 Prelusion programs and each seeks to target students with a particular interest. Offices 
work with the OFYE to design and implement the various programs. 

WHO ATTENDED?

WHY DID THEY ATTEND?

WHAT DID THEY GET OUT OF IT?

13 International Students

229 Students
     18% of the FY Class10
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          alLUsions 

   Arts Alive

   Compass: Lead Lehigh

         Discover Lehigh

      I AM Lehigh

                 GlobaLehigh

                                                                      OAP

                   Quest

              SustainabLEHIGH

                          Urban Ops

                Volunteer Experience (VE)

STUDENTS PLANNED TO STAY 
CONNECTED TO THE HOST 
OFFICE/DEPARTMENTS BY:
73% Attending programs they offer
51% Joining organization connected to topic  
            area of program
29% Working or volunteering in the office
10% Do not plan to stay connected

AFTER FIRST SEMESTER, STUDENTS 
HAVE STAYED CONNECTED TO HOST 
OFFICE/DEPARTMENT BY:
37% Attending programs they offer
17% Joining organization connected to topic  
           area of program

87%
make friends

or meet
people

59%
to move
in early

79%
interested in

program
topic

96%

98% of participants have been in contact 
with other students from their program84% of participants have been in contact with 

the coordinators or student leaders

moderate or
strong peer 
connections

90%
plan to stay

connected with 
hosting office/

department



 

• In regard to meeting more students,

    76% of students found the evening socials very or somewhat  
    helpful

• 38% of FYS indicated a sports/fitness/nutrition related
    Prelusion program would interest them

OTHER NOTES...

$282
= Average cost to attend

Prelusion program 23%
of students

received some
sort of

financial aid

9% 
from Student
Opportunity 
Fund

13% 
from
Summer 
Scholar
Institute

1% 
Other

Of the students who did not attend 
Prelusion, 48% said financial reasons 
played a role in their decision

Market the Student Opportunity Fund better

Restructure social events so each evening offers several options

Offer a sports/fitness/nutrition related Prelusion program

RECOMMENDATIONS FOR NEXT YEAR
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96% of attendees would recommend their 
program to other new students

21 Students received funds from the Student
Opportunity Fund. 16 of them received funds
to cover at least 75% of the program’s cost


